
 
 

Year 11 into 12 Bridging the Gap  

Summer Work for 2020 Entry 

 

We want you to be really successful and what it takes to be successful at GCSEs is different from being 

successful at A-Levels. Although you have fewer subjects there are different skills at A-Level and the 

volume of work is greater because the depth and detail is more demanding. 

Bridging the Gap Work will reassure you that the subject you have selected is for you, or allow you time to 

change your choice of subject at enrolment, as long as there is space and you meet the entry criteria. We 

want you to study a course that interests you and you are sufficiently qualified to study. 

 

Head of Subject:  
Mrs Lloyd 

 

 

Subject:  
Media Studies 

Aim of Bridging Work:  
To familiarise students with assessment objectives, course aims, course content and topics for Media 
Studies at A level.   
  
The work aims to introduce key principles, issues and concepts that underpin the course while building 
on knowledge learnt at GCSE.  You do not need to have completed media studies at GCSE to study it at 
A-level. 
 
Important skills such as the ability to analyse media language, interpret representations and explore 
texts in relation to audience and industry will be explored.  You will build on these skills in a number of 
ways, for example, through practical tasks that get you to explore how media language is used in a 
range of texts.  The work aims to provide you with an analytical toolkit to explore a wide range of 
media forms including moving image, video games, news, advertising, magazines, music video and 
online participatory media. 
  
The bridging work will introduce the four key areas of the theoretical framework in relation to a range 
of media forms:   
 

1. Language 
2. Representation 
3. Industry 
4. Audience 

 
 
 



 
 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

Equipment List : 
Ring Bind folder  
Highlighters  
Lined A4 paper 

 

 
 
 

Textbook(s) for September: 
 

 
 
WJEC/Eduqas Media Studies for A Level Year 1 and AS by Christine 
Bell (Author), Lucas Johnson (Author) 
 

ISBN-13: 978-1911208105 

 

 

Tasks 

Monday 1st June 

Media Language and representation 

When we study print work we analyse three areas of media language: 

1. Images 

2. Layout and design 

3. Text 

 

This week we would like you to explore advertising. 

Task 1. 

Read through the information the link below and create a glossary of the techniques advertisers use to target 

their audience: 

https://www.bbc.co.uk/bitesize/guides/z2p4qty/revision/1 

In this video a teacher analyses a GCSE text.  This is a good example of the detail that you will need to go into 

when you analyse an advert.  Watch the video: 

https://www.youtube.com/watch?v=0om_gIXb0ck 

Task 2. 

Choose a print advert of your choice that has an image of a man or woman on it: 

1. Annotate the advert noting how you think images, layout and design and text are used to help 

sell the product. 

2. What does the advert communicate about the man or woman they are using in this advert and 

men and women in general?  Are they strong?  Confident? A hero?  Do they fit a stereotype of 

what a man or woman should look like? 

Task 3. 

Design your own advert for a new product aimed at an 18-25 target audience of either men or women. 

Submit work via email to  slloyd@sphcs.co.uk   Or e-mail me if you need any help. 
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